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“Forget They Aren't At Home
Anymore. Don't expect the
business world to put your
kids first every time your
family's personal needs
conflict with the company’s
professional needs. Why?
Because it can be profoundly
disappointing to discover that
“flexible schedule” may mean
maore flexibility from you than
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"Volunteer For A Cause They
Care About. Identify a charity
supported by the company of
your dreams, then jump in
and really help that charity.
While volunteering, make a
point to meet, know and work
alongside the folks from the
dream company: The worst
thing that'll happen? You
meet caring pecple on a level

from them. So, don't forget to
set clear boundaries between
work and home. Manage

expectations so work is work
and home is home.”

playing field doing great stuff
for o wonderful cause. The
pest? All that, plus you
ork with potential
gyers—and shine!”

Bio / Profile

ROBIN BLAKELY

Founder & CEO, Creative Center of America

Robin Blakely is a top coach, writer, strategist, and creative developer whose career has
centered on helping people recognize, develop, and communicate the value of their creative
work.

Blakely has worked on more than 450 books, ranging from successful independent titles to
award-winning projects connected with major publishing houses including Random House,
Penguin, and Simon & Schuster. A Forbes.com-quoted coach, she is the author of four
business books for creative professionals: PR Therapy, Crossing the Troll Bridge, Six Hats,
and Time to Breathe, My Dear.

In 2013, she founded Creative Center of America to bring together the different disciplines
professional dreams most often require. Her work is grounded in the belief that talent means
business. Her methods include the ACE Model and Six Hats, but her approach to helping
creatives at every age and stage is simple: Find the value. Clarify it. Develop it. Share your
passion with the world. And always have some fun along the way—because fun is powerful.
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\% We imagine Creative Center of America as a virtual ecosystem
3 for professional dreams. Our Magic Map is our way of showing
C ) how we think, how we work, and how we organize the support for
~
N\ your brand.
Q, Y
/5
\q Over the years, we’ve built an unusual collection of expertise,
*“ resources, platforms, methods, and opportunities around one

simple reality: professional dreams need more than inspiration.
Creativity needs infrastructure, support, and a place to be
A nurtured and to grow.

Finding your way is highly personal. What you’re building, why it
q matters, and what you want it to become are different every time.
“It's just business” has never cut it for us. We know success is
personal. We look at where you are, what you’re building, and
what could happen next. Our Magic Map is a way of seeing the
ecosystem we've spent years creating. We’re geeky enough to
o care so deeply about how our contributions connect to your work
' : that we had to produce a visual way for you to see it, too. The
magic isn’t the map itself.

c R EATE VE The magic is knowing wherever you are in your journey,
A Gl Creative Center of America is ready for what comes next.
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BUSINESS
BOOKS

for Creative Brands

660-973-2723 Robin@CreativeCenterofAmerica.com

"This insightful book
shows you why the
relationship is the
'heart of the sale' and
how to connect with
customers at a deep
level.”

- Brian Tracy, author,
The Psychology of Selling



Books for Gifts

HELPING GOOD BOOKS FIND READERS

We celebrate books.

We believe reading is
the fuel for imagination.

Books for Gifts is a book-discovery initiative created by Creative Center of America
around a simple idea: good books deserve to find readers. That mission is why the
Books for Gifts editorial team is always on the lookout for the stories behind the
books that make them especially interesting to book lovers of all ages.

At BooksforGifts.com, you will discover stories like the one about the self-help book
that changed the life of film icon Donna Reed — a book that was new in the 1930s,
but decades later, is still read by millions. You will discover why a murder mystery
series about a young writer trying to make it big in New York City makes so many
writers laugh out loud about their early careers. And you will learn about the annual
read-aloud tradition of a book club stared in a Hollywood production lunch room that
has met monthly for over forty years. These are the stories behind the books —
stories about what we read, why we read, and the surprising ways books become
part of our lives.

Booklovers belong here. Encouraging contributions from across the book world,
Books for Gifts is building a reading resource filled with personal stories

about books that changed someone's life, inventive book-club

experiences, independent bookstores and libraries creating
remarkable events, subject-matter experts sharing their
curated reading recommendations, and media tie-ins

that get people reading and talking about books.
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